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Solution

Jellyfish Analytics 82 At J|8t2| Meta Conversions API(CAPI) HE S sall BctMulA
HMEEE WA M O|HE HOIE RAS 24356t0, DEE HO0IH =822 ENE 9
HECE =M AEX H0IEH SEOI MMAECZ gtatd = AT S IHLE L 2 otoll
HE S XHMSLICHL el ANl MEcls 20) e SE HH QI AU HIOIHE MAdHA
CAPI £ & M= H3E SFHOIASLICL

ZUHCZ CAPICY = [ 2 A0t 2E0S0fl et 24E 810 AEIFSALAD
0l2 215 ROAS XIES I HHEASLICH CAPI =22 Qlol 2SS 0IHES 0 S E =0l
FHOHN S22 M, JIE Tl =0t =& & CIOIE Ot 2O A& L ELNE 552
SHAAIZIS S #elotASLICH

“8) B2} 219 3rd Party 77| £ 2S5
EFNE0] BE HEtEl S HI0IE R4S
435/ D20| RO E1NE

HetC 2 =9 £ Ql=2M0|

o ‘—H/ Hb’i JlBte] Convers:on API’
T2 = H0H SE0 WAL
2 )& © 2 ROAS(Return on Ad Spend)
JF X sta e HESLICL”
- HEZ2AH OHHIE OHULIA

122%

Increase in Return on Ad spend

50%

Decrease in average CPA (Purchase)

52%
Additional Purchase conversion
reported
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